St. Peter’s, Salisbury, MD

September 2026

Response Rate

148 Households of St. Peter’s
were exposed to the survey.
55 surveys were completed

for a 37% total response

rate, but only 13% indicated
a range of giving.
9— Personal Interviews

4] - Electronic
5 - Paper

Willing to Contribute

4% . . 4%
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#Yes WNo WNot sure af this fime

Is The Goal Achievable?

13%

50%

BYes ®No  ©Don't Know

Is the goal achievable?
Responses indicate the
proposed goal is too high.

50% of respondents don’t know
if the goal is reachable.

13% think it can be reached

37% do not think it can be
reached.

PROS

A beautiful, historic
church

Central location

Some of the projects are
obviously needed

CONS

Capacity of parishioners

Goal too high

Large Projects are
unnecessary

Shrinking membership

Lack of families and new
people

Confilicting ideas among
our membership

Recommended 4

Projected Large Gifts

goal: $237,000

2
indicated within a range
of gift levels; the average !
of the gifts identified is
$158,000. A multiplier of
1.5 was used. 0
@?@
5o

@Q f—r@ N
A=

$
Yo

$

N

SH
N
RIS

‘)Q

&
PN

iy Core | CAPITAL GAMPAIGNS



35

30

25

20

15

10

Project Priorities - High Priority

Full Parish Hall Renovation .

Church Relighting
Triptych Cleaning

New Chapel Creation

Limited Parish Hall Renovation
Church Audio System Updating

Support this Campaign

EYes mNo mYes, but with some concerns

The people of St. Peter’s willing to
contribute to this campaign.

40%

e Only 5 respondents are willing to

volunteer to work on campaign — and
30% 14 individuals have been named for
a leadership role.
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